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Audi Saudi Arabia Announces New General Manager Appointment.
Audi Saudi Arabia proudly brings a new era of leadership with the appointment of Simon Horabin as its new General Manager. This strategic move sets the stage for a dynamic transformation within the brand's presence in the Kingdom of Saudi Arabia.

An experienced leader in the UK automotive industry, Simon Horabin brings years of experience and strategic skills to his new role. Having held significant positions in various automotive brands, including his recent tenure as Franchise and National Brand Director, Horabin has consistently showcased his ability to elevate brands to new heights. His hands-on leadership style, combined with strategic acumen and effective communication, has been instrumental in driving brands toward unparalleled success.

Horabin expressed his enthusiasm: "Joining Audi Saudi Arabia is an exciting opportunity. I am committed to upholding the brand's pursuit of excellence and delivering exceptional automotive experiences to our valued customers across the KSA. With the exceptional team at Audi Saudi Arabia, I am dedicated to pushing the brand to new limits and ensuring a thriving future for Audi. Customer satisfaction remains at the heart of my leadership philosophy, and I am committed to ensuring that every Audi customer receives unparalleled service across all facets of our business."

Audi Saudi Arabia extends its gratitude to outgoing acting General Manager, Abdulaziz Moolla, for his invaluable contributions to the brand's achievements during his tenure. Notably, Moolla played a pivotal role in the successful market launch of the exclusively Saudi-inspired Kingdom Edition range. As the brand transitions to new leadership, it underscores Audi Saudi Arabia's commitment to continual growth and adaptation within the dynamic automotive landscape.

The appointment of Simon Horabin as the new General Manager of Audi Saudi Arabia signals an exciting era of transformative leadership. With his extensive experience, strategic mindset, and dedication to customer satisfaction, Horabin is poised to lead Audi Saudi Arabia toward unparalleled success in the Saudi Arabian market. The brand's collaboration with SAMACO Motors further solidifies the vision for a prosperous future. As Audi Saudi Arabia navigates the evolving automotive industry, its commitment to innovation and excellence remains resolute.






	[bookmark: _Hlk129772683][bookmark: _Hlk129772673]The Audi Group is one of the most successful manufacturers of automobiles and motorcycles in the premium and luxury segment. The brands Audi, Bentley, Lamborghini, and Ducati produce at 21 locations in 12 countries. In 2022, the Audi Group delivered 1.61 million Audi vehicles, 15,174 Bentley vehicles, 9,233 Lamborghini vehicles, and 61,562 Ducati motorcycles to customers. In the 2022 fiscal year, AUDI Group achieved a total revenue of €61.8 billion and an operating profit of €7.6 billion. 
AUDI AG’s commitment to the region was confirmed through the foundation of its fully owned subsidiary in 2005, Audi Middle East, which covers Bahrain, Jordan, Kuwait, Lebanon, Oman, Qatar, Saudi Arabia and the UAE. Audi Middle East is systematically pursuing its path toward becoming a provider of sustainable, individual, premium mobility. Its broad product range now comprises six fully electric models, one of the most comprehensive BEV portfolios in the region, including the recently launched Q8 e-tron. Find out more about our models and our future-forward strategy for a sustainable future at www.audi-me.com and news.audimiddleeast.com.
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